	PROMOTING TRANSPARENCY AND ACCOUNTABILITY  - 2009

	1. Public Procurement Authority

	UNDP MYFF Goal: Fostering democratic governance

Output 1: The capacities of anti-corruption institutions to prevent and combat corruption are enhanced.
Indicator 1.1:
Capacity assessment of the anti-corruption institutions completed and organisational development plans developed

Indicator 1.2: Right to Information Act passed

Indicator 1.3: Number of awareness raising events held

Indicator 1.4: Number of trainings attended by staff of anti-corruption institutions

Baselines:
· Existence of perceptions surveys of corruption in Ghana
· Existence of active civil society 
· Lack of political will to fight corruption

UNDP MYFF Goal: Fostering democratic governance


	1. Establishment of 2 Zonal offices across the country.
	

	X
	X
	X
	PPA
	TRAC

	· Procurement of Equipment/Logistics  – 30,000
· Works – 8,000
· Com./Misc. – 2,000

	40,000


	· 
	1. Training for CSOs on the Procurement Law and how they can ensure its compliance in government procurements
	

	
X
	
X
	
X
	PPA, NCCE, GACC, LOGNET
	TRAC
	· Venue/Conference package – 15,000
· Travel – 6,000
Com./Misc. – 4,000
	25,000

	· 
	2. Publications (bulletins, flyers) on procurement procedures and opening of tenders 
	

	
X
	
X
	
X
	PPA
	TRAC

	· Dev’t of materials  –5,000
· Printing/Dis’tn. – 15,000

	20,000

	· 
	3. Media encounters an airing of documentaries 

	
	X
	X
	X
	PPA
	TRAC
	· Venue/Conference package – 3,000
· Airing on Media network  – 12,000

	15,000

	· 
	Sub-Total
	
	100,000

	· 
	2. Ghana Anti-Corruption Coalition

	· 
	1. Analysis and development of corruption monitoring indicators and matrix
	

	X
	X
	X
	GACC
	TRAC
	· Consultancy – 10,000
· Venue/Conference package – 30,000
· Travel – 8,000
Com./Misc. – 2,000
	20,000

	
	2. Media monitoring on its reportage of Transparency & Accountability issues and follow up capacity enhancement training
	
	X
	X
	X
	GACC/PPA
	TRAC

	· Consultancy – 10,000
· Venue/Conference package – 30,000
· Travel – 8,000
Com./Misc. – 2,000
	30,000




	
	3. Skills development & Public Education  for local communities on transparency & accountability
	

	
X
	
X
	
X
	GACC
	TRAC
	· Consultancy – 10,000
· Venue/Conference package – 30,000
· Travel – 8,000
     Com./Misc. – 2,000
	30,000

	
	4. Regional level policy dialogues 
	

	X
	X
	X
	GACC
	TRAC

	· Venue/Conference package – 10,000
· Travel – 6,000
· Com./Misc. – 4,000
	20,000

	
	Sub-Total
	
	
	100,000

	
	






	PROMOTING TRANSPARENCY AND ANTI-CORRUPTION - 2010

	1. GHANA ANTI-CORRUPTION COALITION (GACC)

	Target: To enhance the capacity of the Ghana Anti-Corruption Coalition to prevent and combat corruption

Indicator 1: Report on implementation of corruption monitoring indicators

Indicator 2: Number of media personnel trained in corruption reporting

Indicator 3: Number of community meetings organised
	Implementation of Corruption Monitoring Indicators
a. Collating information from MMDA’s
b. Dissemination Workshop
c. Publication of findings
	X
	X
	X
	
	MOFEP, AG, CHRAJ, SFO
NACOB, PSC
PARLIAMENT
CDD, GII, PEF
BNI, OoP
	
GACC
	i) Consultancy- 
ii) Conference package
iii) Publication
	




20,000

	
	Enhancing the capacity of Media personnel on investigative reporting
a. Develop a training manual 
b. In collaboration with GJA and PPA train journalist on media reportage on transparency and accountability issues in 4 regions
	
	X
	X
	X
	GJA, CHRAJ
MFWA, CDD
GII, PPA, NMC
MFWA
	
GACC
	i) Equipment
ii) Consultancy
iii) Conference package
iv) Publication
	





20,000

	
	Skills development and public education for local communities on transparency & accountability in 6 regions
	X
	X
	X
	X
	ILGS, LOGNET
NCCE, CHRAJ
EC, SFO
	
GACC
	i) Conference Package
ii) Consultancy
iii) Travel
	


20,000

	
	UN Anti-Corruption Day
a) Public Forum 
b) Distribution of posters and stickers
c) Media advocacy
	
	
	X
	X
	CHRAJ, GII, CDD, IEA, PEF
GJA, AG
FORB
	
GACC
	i) Printing
ii) Workshop
iii) Media adverts
	


10,000

	Subtotal 
	
	
	
	70,000

	2. PUBLIC PROCUREMENT AUTHORITY (PPA)

	Target: PPA provides improved service delivery to its clients

Indicator: impact assessment completed

Indicator 2: number of TV and radio airings on the procurement law

	PUBLIC EDUCATION

Impact assessment of PPAs training programmes and communication activities
	
	X
	X
	
	PPA
	
	i) Conference Package
ii) DSA
iii) Travel
iv) Publications
v) Advocacy
	



25,000

	
	Public education on Procurement law in Media (Radio, TV etc)
	X
	X
	X
	X
	PPA
	
	i) Air time
ii) Produce documentaries
iii) Production of jingles
	


25,000

	
	Purchase office Equipment for zonal offices
	X
	
	
	
	PPA
	
	i) Procurement of
ii) Office Equipment
	
20,000

	
	Sub-total
	
	
	
	
	
	
	
	70,000



